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A
ccording to the Centers for
Disease Control and
Prevention (CDC), approxi-
mately one in every six
adults—16.3 percent of the
U.S. adult population—has

high total cholesterol, the level defined
as 240 mg/dL and above. People with
high total cholesterol have approxi-
mately twice the risk of heart disease
as people with optimal levels (lower
than 200 mg/dL). For
adult Americans, the aver-
age level is about 200
mg/dL, which is border-
line high risk.

But the CDC noted that
Americans are, in fact,
making progress with their
cholesterol struggles, say-
ing that compared to pre-
vious decades, fewer
adults have high choles-
terol. The proportion of
the population aged 20-74
years with high cholesterol
has dropped by half, from

33 percent in 1960-62 to 16.3 percent
in 2003-06. During the same time peri-
od, average cholesterol levels fell from
222 mg/dL to 200 mg/dL.

Statistics aside, improvement is not
what most natural retailers are observ-
ing with their customers. 

An example is The Health Food
Store, which has been serving rural
Mississippi for more than 20 years
through its flagship store in Pontotoc

and a new location opened in January
in Tupelo. “A big percentage of cus-
tomers (particularly over the age of 40)
that visit our stores have been told by
their doctors that they have high cho-
lesterol. We also have a lot of cus-
tomers that come see us due to nega-
tive side effects from already pre-
scribed cholesterol medicines,” said
Owner Michelle Barbieri. “Both groups
are looking for natural alternatives.”

It’s a similar situation for Eunice
Green, owner of Green’s Nutrition,
based in Stockton, CA for 20 years.
Very familiar with her shoppers,
Green said she has observed cho-
lesterol becoming more of a con-

B y  K a t e  Q u a c k e n b u s h

Statistics show an improvement in
Americans’ cholesterol control, but
retailers still need to take a hands-on
approach answering consumer 
questions and providing guidance.

Grace, Noah, Michelle & Warren Barbieri of The Health Food Store
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cern for her
customers of
late.

“In the last
few years,
doctors have

concentrated more on not only lower-
ing cholesterol through the use of
statin drugs, they are now also recom-
mending them for prevention-even
when cholesterol is normal or only
slightly elevated,” she said, noting that
the change in level markers of what are
normal levels has added to customer
confusion. “I feel that most customers
do not understand cholesterol, what is
normal and how they can deal with this
problem. Most of the time, they are
somewhat fearful and do not know
what they want, so they are very recep-
tive to advice about what is a good
cholesterol product.”

Misconceptions
Guiding customers to a thorough
understanding is a primary concern for
Dan Chapman, CEO of Sunrise Health
Food Stores, a two-store chain in
Lansing and Flossmoor, IL that cele-
brated its 50th anniversary last year.
“Many customers believe cholesterol
is just plain bad, but the truth is that
we need cholesterol for health. It is a
vital component in human metabolism,
so we’re helping the customer under-
stand that the solution for high choles-
terol levels is about much more than
just lowering them,” he said. “With
our more than 50-year history, many of
our customers trust us to make the
best suggestions for their health
issues. Others will ask about specific
ingredients they have either been told
or have read about.”

Master Herbalist Oron Cohen,

founder of GreenSilk.com LLC in
California, explained that cholesterol is
a fat (lipid) that comes from diet and is
also produced by the liver. It is a vital
component of every cell in the body
and is used by the body to produce
hormones and vitamin D. “However,
when there is an excess amount of
‘bad’ cholesterol (LDL, or low density
lipoprotein) present in the blood, it
can block the arteries and may ulti-
mately result in heart attacks and
increase the risk for diabetes, high
blood pressure, thyroid disorders, kid-
ney and liver diseases, creating a myri-
ad of other health problems,” he said,
adding that oxidized LDL can produce
inflammation in the arteries that sup-
ply blood to organs and other tissues,
thus promoting the risk of cardiovascu-
lar disease known as atherosclerosis
(hardening of the arteries). “Once LDL
becomes oxidized, it goes directly
within the inner lining of any artery in
the body creating havoc in the circula-
tory system.”

Mulberry leaf extract (Morus alba) is
the core ingredient in GreenSilk’s
Formula 1, which combines synergistic
herbs that provide natural support for
lowering and managing cholesterol
levels. “Mulberry leaf extract is scien-
tifically proven to naturally and effec-
tively suppress the progression of ath-
erosclerosis. Two of the biologically
active flavonoid compounds, iso-
quercitrin and astragalin, were found
by Japanese researchers to be major
contributors to the antioxidant effects
of mulberry leaves on LDL-choles-
terol,” said Cohen, also noting that a
30-day clinical trial conducted at the
Department of Science in India that
showed mulberry leaf extract was
reduced LDL cholesterol by more than

23 percent while
increasing HDL cho-
lesterol by more
than 18 percent.

“GreenSilk Formula 1 does not utilize
any synthetic elements such as binders
and fillers, as they can pose an adverse
effect on the body’s ability to absorb
the natural phytochemical element of
any plant,” he added.

The key product developed by
Michigan-based Uckele Health &
Nutrition to address cholesterol balance
is Lipisterin, which includes nutrients,
enzymes and plant extracts that can
supply factors to directly support the
liver’s ability to properly metabolize
HDL and LDL cholesterol and healthy
fat metabolism, according to Jack
Grogan, CN, chief science officer. The
product offers plant extract guggul; red
yeast rice; pineapple enzyme, brome-
lain; amino acid, taurine; digestive
enzyme, pancreatin; CoQ10; plant
extracts policosanol and octacosanol;
and vitamins C and B5. 

“Lipisterin is a full spectrum combina-
tion formula with each ingredient at sig-
nificant dosage levels for maximum sup-
port. It is a carefully crafted, synergistic
formula with substantial levels of active-
ingredients,” said Grogan, adding that
Lipisterin comes in a powdered capsule
to deliver maximum absorption and
assimilation of each ingredient. 

A Numbers Game
The Health Food Store’s Barbieri
offered that her customers’ are actively
seeking assistance for their cholesterol
questions. “’What is HDL, or LDL or
VLDL?’ or ‘What does it mean to have
high triglycerides?’ are just some of
the questions we’ll get,” she said.
“Many of our customers have even
brought to us their blood work results,
asking for help understanding the
numbers and are looking for advice.

“The biggest challenge in the cho-
lesterol category we face is trying to
help customers who insist they want to
come off prescriptions because of
negative side effects, and finding doc-

tors that will partner
with us in helping with
the customer’s
request,” said
Barbieri, who seeks
supplier partners that
can provide brochures
or literature for cus-
tomers to share with
their doctors forSunrise Health Foods’ Lansing, IL location
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approval.
“As more

consumers
become
familiar with
the side

effects of cholesterol-lowering phar-
maceuticals, many are seeking more
natural alternatives,” said Jay Levy,
director of sales with California-based
Wakunaga of America Co. Ltd., who
noted that new studies continually
point to the ability of certain foods,
herbs and nutrients to lower choles-
terol levels. Case in point: several
recent clinical studies out of UCLA
Medical Center on Kyolic Aged Garlic
Extract (AGE) have shown
significant data to sup-
port not only choles-
terol-lowering benefits,
but also other cardio-
vascular improvements.
“These Kyolic clinical
studies have been pre-
sented at the American
Heart Association con-

ferences, and other top medical sym-
posiums, which has helped support
the natural products market, build
greater health professional acceptance
and increase consumer confidence in
supplements,” said Levy.

The health benefits of Kyolic AGE
have been the focus of 700 published
papers, with many of these studies
focusing on cholesterol and heart
health. Among the most recent is a
2009 study conducted at UCLA
Medical Center. This placebo-con-
trolled research study1, led by
Matthew Budoff, MD, tested Kyolic
Formula 108 in a group of 65 patients
at risk of cardiovascular disease. After

12 months, those taking
Kyolic 108 had less cal-
cified plaque in their
arteries and lower
homocysteine levels. In
addition, Budoff and
colleagues reported that
they also had lower total
cholesterol and that
“aged garlic extract was

associated with a significant increase
in HDL-C.”

Beyond Kyolic Formula 108, which
combines AGE with vitamins B6 and
B12, folic acid and L-arginine to sup-
port healthy homocysteine levels, as
well as normal cholesterol and blood
pressure levels while enhancing circu-
lation, Wakunaga offers a number of
dietary supplements designed to pro-
mote healthy cholesterol levels. But
where the use of statin medications
are a key concern, Levy highlighted
the company’s Kyolic Formula 106-
Healthy Heart, which along with AGE
also contains vitamin E, hawthorn
berry and cayenne pepper. “These
widely studied nutrients have been
shown repeatedly to benefit both the
heart itself and the circulatory sys-
tem,” he said. “In fact, a 2009
Australian study comparing a statin
drug to hawthorn found that both
total and LDL levels were reduced in
the hawthorn berry group, but only
total cholesterol levels decreased in
the statin group.2

S
tocking approximately 3,000 indi-
vidual items at The Health Food
Store, Owner Michelle Barbieri

estimated that more than 200 prod-
ucts address cholesterol concerns,
which include combination formulas
and single-nutrient products, to fibers,
teas, oils, etc. While the staff always
tries to encourage customers to
include functional foods as well as
fresh fruit, vegetables, high fiber
foods, raw seeds and nuts, and
healthy oils, Barbieri said most of her
customers prefer supplements. “And
the fewer pills is an added bonus,”
she said. “From their standpoint, the
easier, the better.”

But a new line coming to market
challenges that pills might not be the
“easiest” answer.

Dr. Mitchell Karl, founder and chief
scientific officer of Healthy Drink
Discoveries (HDD) in Florida, and a
board-certified cardiologist for more
than 20 years, is the creator of HDD's
Nutrxin formula for cholesterol man-
agement.

The company wanted to avoid the
pill concept as many consumers simply
don’t like taking them. Once the pro-
prietary formula NUTRXIN was final-

ized, HDD focused on
developing delivery
forms that tasted great
and provided the con-
sumer with options.

“There are multiple
aspects to consider
when launching a func-
tional food or bever-
age product, including: What is the
consumer’s current mindset with
regard to the health issue you are
addressing? Can you provide the con-
sumer with a product that adequately
addresses the health issue, tastes
good and doesn’t require the con-
sumer to make significant changes to
the current daily lifestyle?” said Karl.  

HDD has created and tested sam-
ples of its EMPOWER CHOLESTEROL
product line, which has been under
development since 2008 and is avail-
able in beverage and food formula-
tions including an 8-oz. Heart Drink,
2.5-oz. Cardio Shot, Heart Bites (sin-
gle-serve cookies in multiple flavors
and brownie bites) and Heart Bar. The
line is designed to deliver the heart
healthy ingredients via two units of
product daily. “This could involve con-
suming a beverage in the morning

and cookie in the afternoon or
any combination of the
EMPOWER CHOLESTEROL
product line,” Karl explained.
“There are no special require-
ments for the consumer to
adopt this aspect to their daily
routine.”

HDD conducted a multi-cen-
ter, double-blind, placebo-controlled
clinical study evaluating reduction of
LDL and reduction of total cholesterol
at four- and eight-week follow ups in
subjects with "normal" cholesterol
levels as well as those who were
unable to tolerate the side effects of
prior statin therapy. The EMPOWER
CHOLESTEROL product reduced LDL
by 17.1 percent/17.8 percent and
total cholesterol by 12.7 percent/14.1
percent at four/eight weeks, respec-
tively. The results of the study were
published in March 2012 in The
Journal of Clinical Lipidology, a peer
reviewed journal for the National Lipid
Association. 

All HDD products are manufactured
in ISO, cGMP, halal, gluten-free and
kosher-certified facilities. The com-
mercial launch is estimated for the
first quarter of 2013.

An Edible Approach to Cholesterol Control
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“The Kyolic
family of
products for
cholesterol
management
shares a key

element—Aged Garlic Extract. It’s hard
to find another supplement that has
generated so much published science
for cardiovascular benefit,” added
Levy, noting that cholesterol is only
one marker of cardiovascular disease.
“It’s also important to support arterial
health and normal blood pressure lev-
els. This is why Wakunaga offers a full
range of products that support all
aspects of cardiovascular health.” 

Educating Through Confusion
Green’s Nutrition staff works hard edu-
cating its customers, providing materi-
als, books and often holding seminars
with “out-of-town” experts, who are
usually trainers or reps from supplier
partners. One rep that has made a real
impression on Green and her cus-
tomers is Joe Robello from Dr. Rath
USA, Inc. in California, whom Green
described as “a wonderful presenter.”

Dr. Rath’s Healthy Cholesterol formu-
la is Green’s top-selling cholesterol
product, and she credits its popularity
with the hands-on approach the store
receives from the company. “The mate-
rials, training and support from our Dr.
Rath representative has been invaluable
in educating our customers,” said
Green. “I think the Dr. Rath formula is
very popular as the support materials
are easy to read and make a lot of
sense. The book Why Animals Don’t
Get Heart Attacks…But People Do is
also a wonderful resource for my staff
as well as my customers.”

All of Dr. Rath’s Cellular Health™
Formulas are based on the principle of
Nutrient Synergy, according to Dr.
Aleksandra Niedzwiecki, the director of

the Dr. Rath Research Institute and a
representative of Dr. Rath USA, Inc. 
She noted that the scientific team has
proven that a specific combination of
chosen nutrients works better than
mega dose of any single nutrient. 

“Dr. Rath Healthy Cholesterol
Formula is based on a new understand-
ing of the root cause of increased cho-
lesterol levels in the body, and is a
comprehensive program that addresses
the key metabolic aspects that can lead
to elevated cholesterol levels,” she
said. “Therefore, our micronutrient pro-
gram targets: 

• Health and integrity of blood ves-
sels as the critical factor for the
increased needs for cholesterol as a
‘repair’ factor (through vitamins C and
B6); 

• Optimum cholesterol synthesis and
metabolism (through vitamins C and
B3, or niacin); 

• Regulating cholesterol absorption
in the gastrointestinal track (through
beta sitosterol and apple pectins);

• Protection against vascular wall
damage by homocysteine (through vita-
mins B6 and B12, folic acid and
betaine); and

• Protection against oxidation of cho-
lesterol molecules, which increases
their atherogenicity (through vitamins C
and E as mixed tocopherols).

“According to Dr. Rath, elevated
blood cholesterol is only a secondary
risk factor,” Niedzwiecki explained. “Its
internal production increases as a
response to structural weakness of
artery walls due to impaired collagen
production by the vascular cells.
Cholesterol functions as a biological
‘repair’ factor to compensate for cracks
and lesions in the blood vessel wall.
However, if the weakness of the vascu-
lar wall persists for years, then choles-
terol becomes a risk factor triggering
the formation of plaques and cardio-
vascular disease.

“We believe that natural supplement
retailers play a vital role in the educa-
tion of the public regarding all aspects
of health. To aid this process, we dedi-
cate large amounts of our resources to
the creation of cutting-edge health
education materials, such as consumer
brochures, books and scientific informa-
tion that cover not just cholesterol
issues, but also all health issues.

Making these materials available to the
retailer increases their expertise about
health concerns, allowing them to bet-
ter serve their customers, while further
establishing their important position in
their communities as a trusted resource
for health knowledge.”

Wakunaga’s Levy concurred, offering
that retailers can best assist customers
by keeping information on cholesterol-
lowering supplements simple and
direct. 

“There is no magic bullet,” he said.
“In addition to recommending effec-
tive, science-supported supplements,
suggesting other simple solutions like
exercising, eating more fruits and veg-
etables, getting enough sleep, reduc-
ing stress, etc., helps build a long-term,
heart health strategy for the consumer.”

In closing, Sunrise Health Foods’
Chapman offered another piece of
advice: “Each of us as unique individu-
als has a genetic set level of cholesterol
that should be maintained. It is impor-
tant that everyone have at least some
basic tests done, including cholesterol
levels (preferably as young adults while
they are in good health) to create a
baseline. This will allow you to see
changes in coming years to determine
what health issues might need to be
acted on.” VR
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EExxttrraa!!  EExxttrraa!!
Did you know Retailer 
Dan Chapman is also a 

supplement manufacturer? 
Visit www.vitaminretailer.com 

to learn about the new 
cardiovascular products he’ll be

introducing before the year is up.

� Dr. Rath USA, Inc., 
(800) 624-2442

� GreenSilk.com LLC, 
(866) 341-9490

� Health Drink Discoveries, 
954-610-0445

� Uckele Health & Nutrition, 
(517) 486-4341

� Wakunaga of America Co., Ltd.,
(800) 421-2998

i For More Information:
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